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Satisfaction Survey:
Results Are In – PAs and Consumer Partners Love Us!

Both Consumer Partners and the
Personal Assistants (PAs) who
assist them through Partners in
Personal Assistance indicated
through anonymous satisfaction
surveys that they are happy to be
affiliated with this nonprofit
organization. Staff distributed
surveys between October 1 and
December 31, 2013 to PAs and
Consumers. Responding to the
survey was voluntary.
The results of the Consumer
Partner survey showed that
Consumer Partners are very
happy with their PAs, and the
organization as a whole. They
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gave their individual PAs an
average rating of 4.9 on a scale
of 5, with 1 being the worst
and 5 being the best mark
possible.
Every question had an average
response rating of between 3.9
and
4.9,
and
overall
satisfaction was 4.42 out of 5.
The most common response
to all questions was “5.”
“They listen to me when I
need help,” one Consumer
Partner
wrote
in
the
commentary section of the
survey. Another wrote that
they appreciate that the
organization “allows me to be
independent.” One Consumer
even wrote that they “can’t
think of anything” to improve
about PPA.
PAs who were surveyed
responded with an average
rating of between 4.14 and
4.57 on a scale of 5 for every
question (with 1 being the
worst and five being the best
on the scale). The most
common response to most
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questions was a “5”.
Employees reported that they
are particularly happy with
how the organization treats
them and respects their
privacy. Given that these are
common problem areas in the
home care industry, these
results are significant. One PA
wrote that their favorite part
of the job is the Consumers,
with a “smiley face” drawn for
emphasis on that response.
Another wrote that they “like
the
staff
and
the
professionalism
of
the
company.”
“At PPA, Consumer Partners
and their PAs work together
as a team, setting their own
schedules to ensure that
everyone’s needs are met,”
said PPA Executive Director
Sharon Pedersen, in response
to the survey results. “I am
privileged to work with a very
dedicated cadre of PAs and
Consumer Partners.”
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From the Chair and the Executive Director
It’s an exciting time of growth at Partners in Personal Assistance. The organization is working toward
the goal of obtaining CARF accreditation this summer; this means that representatives from an
international organization will visit us to “grade” our work with Consumers. With that milestone will
come the opportunity to serve additional Consumer Partners through Washtenaw Community Health
Organization. We are also conducting outreach to the public and to organizations, such as insurance
companies, so that we can serve additional Consumers’ needs. We’re planning a workshop series to
start this coming fall, with topics about which many people have requested information. We always like
to have fun along with our work, so we are getting ready for a summer picnic and the possibility of a
fall fundraising dinner.
The Board and staff of Partners in Personal Assistance (PPA) work very hard to do a good job in serving
the needs of our Consumer Partners. It is vital for us to be able to hear feedback from you, our
stakeholders (Consumers, staff, funding organizations and others) on how we are doing and what else
we can do to be responsive to your needs. Please see the tear-off sheet inside to give us feedback. This
form can be mailed to or dropped off at the address above, or scanned and emailed to
info@annarborppa.org.
Alternatively
you
can
answer
a
survey
at
https://www.surveymonkey.com/s/77FG9JH. Thank you for your support of PPA!

PPA’s Mission is:

Mission, Vision and Values

To provide personal support services that
empower people with disabilities to live full and
productive lives and to educate the Washtenaw
County community about the needs and interests
of people with disabilities.
PPA’s Vision is:
To become a leading provider of services that
empower people with disabilities to lead full and
productive lives.
PPA’s core values are:
Recognition of each person as a multifaceted
human being

Dignity and mutual respect for every
person
Providing the highest level of quality
service for people with disabilities desiring
personal choice
Offering employment for people with
exceptional characteristics (honesty, integrity
and compassion) and professional work ethics
with a desire to gain new skills
Open/honest communication
Innovative thinking
Willingness to collaborate with other
organizations to meet the needs of our
consumers and their families
Commitment to community
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Strategic Plan:
Your Input Is
Encouraged!
The board and staff of Partners in
Personal Assistance drafted its
strategic plan in early to mid2012 with the help of a
consultant. Through late 2013
and early 2014, the board and
administrative staff worked to
hone this plan into a manageable
set of objectives for the year
2014. What follows is a summary
of this plan.
Educating the community of
Washtenaw County is now a part
of PPA’s mission. Historically,
the most significant barriers
preventing people with disabilities
from living full and productive
lives have been physical (e.g. lack
of accessibility), but now that
these barriers are starting to be
addressed, the most significant
barriers are often assumptions and
attitudes toward people with
disabilities.
We believe that
education can play a major role in
removing these barriers.
PPA’s emergency cell
number for PAs and
Consumer Partners to call
outside office hours is
(734) 649-9054.
Office phone during business
hours or for messages:
(734) 214-3890.
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Key Strategic Issues and Action
Plans

The following are the key
strategic issues that PPA
identified to address and
implement its strategic plan.
Public Relations – PPA is
not well known in the
community. PPA is initiating
a public relations program to
increase public awareness of
PPA. PPA plans on providing
programs and events to
educate the community atlarge.
Community Engagement
and
Education
–
Community outreach is a
critical component of this
strategy.
PPA needs to
develop working relationships
with other organizations in
Washtenaw County who work
with people with disabilities.
These organizations can help
to spread the word in the
community about the services
PPA offers; they can be a
source of referrals and/or they
can be partners in offering
services to PPA’s customers.
PPA’s first major community
education event was a
presentation by Gary Karp, an
internationally-known speaker
on disability issues. This was

sleep

an event that marked the
beginning of the transition for
PPA from the organization it
has been to an organization that
seeks to educate Washtenaw
County
residents
about
disability issues.
Training – Providing quality
service is a critical component
of the strategy. PPA recognizes
that its reputation hinges on
having well-trained PAs who
exhibit honesty, integrity and
compassion to provide services
to its Consumer Partners. As a
core component of its strategy,
PPA needs to provide a
comprehensive and up-to-date
training curriculum for PAs. In
addition, PPA needs to develop
educational materials for its
administrative staff and board
to ensure that they are fully
prepared to handle their
responsibilities and to give
them the tools they need to
excel in their roles.
Board Recruitment and
Development is taking place
to include leaders who can act
as
ambassadors
in
the
community. Recruitment of
board members with leadership
skills is an ongoing process.
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Strategic Planning Feedback Survey – Your Input Encouraged!
This is an anonymous survey, so please do not put your name or agency name on it. It is
important for us to be able to hear feedback from you, our stakeholders (Consumers, staff,
funding organizations, etc.) on how we are doing and what else we can do to be responsive to
your needs. Please complete this page, tear it off from the newsletter and return it in one of
the following ways:
• Mail or drop off this form to PPA at 3810 Packard, Suite 100, Ann Arbor 48108;
• Scan and email to info@annarborppa.org after you have completed the form;
• Or you can answer this same survey at https://www.surveymonkey.com/s/77FG9JH
Thanks for your input and dedication!
1. I am (mark all that apply): ___ PPA Consumer Partner ___ PPA Board Member
___ PPA Employee
___ employee of a funding agency (WCHO, DHS, etc.)
___ (Do not wish to answer.) ___ Other (specify):
Please mark one box on each line to indicate how you rate each of the following:
1
2
3
4
5
Don’t
(worst)
(medium
(best) know/ Not
Category
/neutral)
Applicable
2. How well PPA’s strategic plan
(summarized on p. 3) responds to
the needs of Consumers:
3. How “do-able” the strategic plan
appears:
4. I think these should be among PPA's goals:

5. I think these should be PPA's priorities:

6. What I think of PPA's strategic plan in general:

7. Additional comments:
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Stories of Hope and Self-Determination
Our Consumer Partners are experiencing independence and self-determination through hard work and
with the help of Personal Assistance services through PPA. Here are some examples from 2013-2014:
Ashley completed her Master’s degree from University of Michigan in Higher Education
Administration, with a concentration on diversity and social justice, and is seeking work in that field.
Catherine bought a home in December 2012, and has since made improvements including a roll-in
shower and an automatic dog door to let Max outside. She is having a deck installed soon.
Don was honored with a Volunteer Team Award for his volunteerism at Glacier Hills Retirement
Center, where he has volunteered for four years. Don and his roommate Robert have also enjoyed
attending the Washtenaw Intermediate School District/High Point Prom at Weber’s Inn for several
years running.
Mary Anne performed recently in a Diversability Theater production with other actors from the Ann
Arbor Center for Independent Living called “Reflections on Accessibility.” She is also raising garlic and
dill through AACIL’s garden program.
Peg continued her Life Coaching work by offering “speed coaching sessions” through AACIL. She was
among four featured coaches for 10-15 minute sessions offered to Consumers on May 21 in honor of
International Coaching Week.
Consumer Partners: Let us know if you have some great news to share with our newsletter readers, too!
PPA Consumer Partner Demographics
Date: 1/28/14 Staff conducting survey: Monica Bedolla-West & Jennifer Chapin-Smith
Identity
Total Number Percentage of Total
Female
18
67%
Male
9
33%
Openly Gay, Lesbian, Bisexual, Transgender
1
4%
Physical disability
21
78%
Cognitive disability
5
19%
Developmental disability
4
15%
Autism Spectrum Disorder
1
4%
Other disability
3
11%
African American
3
11%
Euro-American
23
85%
Native American
1
4%
Latino/a
1
4%
Primary language is English
27
100%
Ages 18-29
4
15%
Ages 30-49
5
18%
Ages 50-69
14
52%
Ages 70+
4
15%
Note: An individual can have more than one racial identity and more than one disability. Other
disability generally includes long-term medical conditions. Asian/Pacific Islander – Total = 0

PPA NEWS

6

FINANCIAL OVERVIEW: 2013
by Dave Greene

Finance Manager

Sources of Income
$6,485
$44,797
$5,710

0.7%
$96,168 10.3%

Washtenaw Cmnty. Health
Org.
MI Dept. of Human Services

4.8%
Other Government &
Nonprofit Sources

0.6%

Private Pay

$129,224 13.8%
$654,714
69.9%

Contributions and Other
Income
Transferred from Savings

Total Sources: $937,098

$174,261
18.6%

Expenses
Assistive Service Wages
Assistive Service Training
(Wages and Classes)

$98,866 10.6%

Assistive Service Payroll
Taxes and Benefits

$83,135 8.9%
$13,312 1.4%
Total Expenses: $937,098

$567,524
60.6%

Other Assistive Service
Costs
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“Knowledge is Key: A Free Speaker
Series for Seniors, People with
Disabilities, and Advocates”

Watch for further information including a
updated schedule, location and reservation
info in our next newsletter issue. Feel free
to suggest topics for future workshops!

Washtenaw Association for Community Advocacy
(ACA) is a local organization that helps people with
disabilities to navigate complex support systems. ACA
often refers their customers to Partners in Personal
Assistance when they are in need of in-home personal
support, recognizing that PPA emphasizes independence
and self-determination. These organizations are coming
together to raise awareness of local resources for senior
citizens and people with disabilities, and to offer them
some of the most important information they need to
know. Approachable experts will provide information
and referrals following these workshops.

Funding for this series provided by the Anna
Botsford Bach Fund of the Ann Arbor Area
Community Foundation.

Tentative topics are as follows:
9/23/14
10/21/14

11/4/14
11/18/14
12/9/14
1/20/15
2/3/15
2/17/15
3/24/15
4/21/15
5/19/15

Self-Determination and Self-Advocacy
Navigating Systems for People with
Disabilities: Social Security Admin.,
Dept. Of Human Services & Community
Support and Treatment Services
Disability and Schools:
Individualized Education Programs
Preventing and Avoiding Falls
Michigan Rehab Services and
Work Incentives
Housing Options for Seniors and
People with Disabilities
What Parents and Providers Need to
Know: Talking about Sex with Children
with Disabilities
Let’s Talk about Sex: Adults with
Disabilities
Choosing and Supervising Competent
Caregivers
Social Media – Linking Safely with the
Rest of the World
Preventing and Responding to Physical &
Sexual Abuse of People with Disabilities

Kroger Community Rewards
If you already shop at Kroger and have a
“Kroger Plus” Shopper’s Card, a portion
of your purchases can benefit Partners in
Personal Assistance if you enroll on-line
for the Kroger Community Rewards
program. Participation in this program
does not affect your ability to get coupons
and/or fuel discounts.
Here’s the procedure to enroll or reenroll:
Go to the Website
www.krogercommunityrewards.com
• Click “sign in.”
• If it is the first time you are
registering you will need to set-up
an account first. Otherwise, put in
an email address and password. If
you don’t know your password,
put in your email address; if it
doesn’t find you, you need to
create an account and password.
• Type in “Partners” and then choose
“Partners in Personal Assistance.”
• Click Enroll.
You are now enrolled for the May 1st
2014 to April 30th 2015 year. If you have
an issue with your password and/or email
address call 1-800-KROGERS, then press
5 for customer service, press 5 to speak to
a customer service representative.

PARTNERS IN PERSONAL ASSISTANCE
3810 Packard Road, Suite 100B
Ann Arbor, MI 48108-2054

PPA Employee (PAs and Office) Demographics
Date: 1/28/14 Staff conducting survey: Monica Bedolla-West and Jennifer Chapin-Smith
Identity
Total Number
Percentage of Total
Female
40
80%
Male
10
20%
Openly Gay, Lesbian, Bisexual, Transgender
4
8%
Learning Disability
2
4%
Sensory disability
1
2%
Other disability
2
4%
African American
10
20%
Euro-American
34
68%
Native American
1
2%
Latino/a
3
6%
Primary language is English
49
98%
Other primary language
1
2%
Note: An individual can have more than one racial identity and more than one disability. Other
disability includes chronic medical conditions. PPA currently has no Asian- or Pacific IslanderAmerican employees.
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